PERFUMES  AND  THEIR   PREPARATION.
the consequence can be avoided by using the internal oil.
Glycerine is contained in many creams, especially of the
vanishing type. There are not many skins which can tolerate it.
It acts as an irritant, burns and smarts, consequently not over
ten per cent should be used.
The odor of a cream counts ninety per cent for or against
it when offering it for sale. Let the choice of perfume be a
wise one. There is nothing in the world a person will tire of
more quickly than a cream distastefully perfumed. Day after
day it is rubbed on the face, around the nostrils, the heat from
the flesh intensifying its odor. If that odor happens to be ac-
ceptable and pleasing, it becomes an advertising asset. If, on the
contrary, it contains a sickening sweet odor of the lilac or lily
type so commonly encountered, it will not enjoy the steadfast
patronage of the same individuals for any length of time. Con-
sequently it will sacrifice the advertising advantages of word-of-
mouth commendation, and will in many other ways lose the
prestige so essential to the prolonged success of any identified
article of commerce.
Let toilet creams be true creams, free from stiffness, gurn-
miness or waxiness. While a waxy cream may successfully with-
stand all conditions of temperature and other factors encountered
in marketing, it will, nevertheless, prove non-absorbent, and
otherwise unpleasant to use, and here again the advantage of
"the user becoming the advertiser" is lost.
Let the formula for a toilet cream be as simple as possible.
No ingredient should be used which does not mean something
to the finished product. If the scope can be fully covered by
three ingredients, why use four? It simply adds to the cost of
production. There have been a great many formulae submitted
to the writer for criticism, some of which have had a reputation
for efficacy in producing beautiful and youthful complexions
beyond the fondest dreams of Ponce de Leon. In reality these
formulae were fantasies. By eliminating four or five ingredients